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1 More payment options to appease customers

Merchants want to make it easy for consumers to complete their purchases by providing checkout solutions their customers prefer.
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abandon carts when they must

manually enter their full credit
card information. !

Payment solutions must be easy to implement

Trust in platform and payment integration with

consumer card details is the most important

factor in cart abandonment for 3 in 4 customers Merchants’' time is valuable. Prioritizing implementation of a new payment solution is a
“We have noticed a sign ificant big cross-functional effort, and its benefits must outweigh the costs.
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