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Report: Consumer preferences, and feelings associated
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Merchant Success:
Decoding Cart Abandonment

Cart abandonment is still a major issue, and
consumers are opting for the arduous manual-
entry process at times, merchants must
consider payments innovations to keep pace.

Cart Abandonment:
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of consumers trust their banks’ safety and security
more than third-party payment options, solidifying the
importance of financial institution-offered digital solutions.

of online shoppers have abandoned their online shopping
cartin the last year, with security and a complicated
checkout process among the top reasons.

Consumer Preferences: Driving a Digital Commerce Revolution

In the eyes of shoppers, digital wallets have become the standard-bearer, with the
ideal offerings providing secure and convenient transactions.

Digital Wallet Dominance:
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of consumers value the efficiency of digital wallets of consumers rank security as a top factor when making
for online transactions. an online purchase.

The Impact of Paze*™: Transforming the Online Checkout Landscape

fi o :
=0- ——
r— N
Offered by Financial Institutions: Secure Transactions: Convenient Payments:
PazeMis a convenient way Paze is a secure way to check Paze provides an innovative
to checkout online, thanks to out online because it uses checkout experience that helps
participating banks and credit tokenization. Tokenization ensure smooth transactions
unions offering the experience replaces credit or debit card without the need to manually
consumers count on. numbers with a randomized enter card information.
number called a token, so
shoppers can checkout securely
online without sharing card
details with merchants.

The “Paze Pulses Report: Consumer Online Shopping Preferences” is an online study conducted by Murphy Research on behalf of Paze in Q4 2023.
The sample size included 1,000 U.S. consumers ages 18+ who make at least two online purchases per month.
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